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KOMPAS

1965 - 2021

Experience and
excellency has made
Kompas the beacon of
news and media
iIndustry in Indonesia.

i KOMPSS 5

Best in Newspaper
Front Page Design

Gold Bronze
Sept 2, 2020 edition

a

Komp

Terima Kasih,
Greysia/Apriyant

#1 Readership in Print
#1 Readership in e-Paper

#1 Awareness Newspaper

*Nielsen, IMS Q3 - 2021

Z= *KOMPAS

Best Use
Of Print

Honorable Mention
June 28, 2020 edition

Best in Newspaper
Marketing

June 28, 2020 edition

‘GLOBAL



Overwhelming information in Kompas carry the spiri

becoming the voice
between noises into digital

digital era has triggered "news inovation and piatorrs
fatigue” phenomenon and
developing echo chambering.

RQMPAS

During outbreak and isolation, people
getting eager to seek information but
faced with much noises that drained their
energy to classify which one is the voice.

Return to the established and trusted news
source became common pattern as evidenced
into Kompas readership’s surge during pandemic.

People no longer hungry for more and
faster information, rather they seek for
curated contents, determining which one
is valid and essential for their needs.

READERSHIP GROWTH

!

mPrint Both me-Paper

Daily print format that has
carried Kompas for 56 years
getting more imminent in
people’s ideal cycle of curated
information. Not too fast nor
too slow.

Q42019 Q12020 Q22020 Q32020 Q42020 Q12021 Q22021 Q32021

*Nielsen Survey, Q3-2021




TOP OF MIND

To win the competition
with other media in any e

56 years of experience, covering
Jawa Pos

olatforms, we come with msce Komps the fore runner in
strong credibility. o

(j‘_ S Pos Kota

newspaper industry. Sindo

INDONESIA’S NEWSPAPER
BRAND X ADVERTISEMENT
EQUITY INDEX

Kompas is always stand for facts and above
all humanity by participating in Indonesia’s
developing democracy through being non-
partisan, and non-bias media. Therefore, » S
Kompas brand gain reputation as credible 5 0#
media company and trusted
advertisement platform as well.

Both brand and advertisement equity
indexes indicate strong trust Kompas
gained on news and advertisment contents.

3,48

3,02
>3

READERSHIP

kompes

Jawa Pos

Sindo
Kompas Jawa Pos Sindo Tempo

Bisnis Ind

II )

: STRONG

WEAK

Republika

*Nielsen Survey, Q3-2021



Persistence and
consistency appreciated
by our loyal audience.

KOMPAS X
AUDIENCE AGE GROUP

Data by Nielsen

18-24 25-34 35-44 45-54 55+

FIELDS OF WORK POSITIONS OF WORK

Trading NN $Top Level NN

Industrial I
Government S SMB Owner
Financial I Professional I

Education I

0 5 10 15 20 (¢} 10 20

Managerial I

Staff I

Decision
Makers

53% -

: ' _
— P4
One third (31%) of Kompas

1 readers hold structural

? position in formal

Male, living in urban
area, concerned about
good governance

Upper

workspace.

e
-/-

30

KOMPAS X

SES CLASS

Middle Lower

Affluent
Readers

Around 35% of Kompas
readers spent more than
7,5 millions monthly for
consumption.

47%
J Female, tech-savvy,

aware of quality
contents

o [ ‘..n

**Nielsen IMS, Q3 2021
Kompas Readers’ Survey 2020



Data suggests that audience started to shift,
from reading print edition to digital edition.

Surge of epaper access in the recent months
indicate the preference over curated news.

One Edition
Different Audience

18-24 25-34 35-44 45-54 55+
W Print E-Paper

Daily

Circulation

303.516

Print Circulation

Persandaraan Sejati
Pasar Keutuhan
Pangsa
g

E-Paper Circulation

asiun Akhir
%{;}i‘g Maesiro

1%

of daily
circulation are
subscription-

based.

Print (and epaper) editions

Koped> frontpage determine the current
ANGAN DIBALIK most important events or
statements through different
forms of headline and layouts.

1J
ST%{J}LU KORANNYA.

YUK, SCAN OR CODE DIKIR! ATAS!

Berita Eksklusif
dalam Format ePaper

Melukis
Jiwa 7 e
fenderita B 777 E=R

@b g

Average Daily
Circulation

Mon Tue Wed Thu Fri Sat Sun
(P4S
K Weekend
§  Sxmilih g
§ Sl Tungg Readers
amatik

&
> With people getting less
commuting due to
pandemic, the weekend
circulations are slightly
above weekday editions.

Extra pages on
daily epaper
edition.

Mem

2

biasaka

Data as in September 2021



286.141 V &

Newspaper circulation daily, spread
nationwide with the help of 9 remote
printing sites across the country.

Circulation Distribution
By Remote Printing Sites

PALEMBANG

Readers Distribution 2 RARTA
By Province 66%

340.892 V 3% vg’; 627.033 V

-
Users at Kompas.id with access to Total circulation of Kompas
e-paper version of Kompas Newspaper version (including ads)
newspaper. from both physical copy and e-Paper.

SEMARANG

1%

BANDUNG

Jakarta W Java Banten CJava E Java

BANJARMASIN @

MAKASSAR

@ DENPASAR

O\D

Avid
Readers

In average readers spent
69 minutes to read
newspaper every day in
search of trusted and
validated information.

READERSHIP BY
NIELSEN x KOMPAS

Readership data at Nielsen
based on their survey,
reflection of consumption
data. Readership data from
Kompas baed on circulation,
reflection of production data.

Persaudaraan Sejati,
Dasar Keutuhan

. . Bz StaSi i
Kompas Daily s SanguMnaj}e]s(tl}lg
Readership :

1.107.167

* each print copy read by more or
less 3 person and e-Paper ion
read by 1 person.

Kowpss

DIBA
u KORANNYA.UK

YUK, SCAN QR CODE DI kiRt ATAS!

32%

Read only
print version

20%

Read only
digital version

48%

Read both print
and digital version

Data as in September 2021



Innovation to maintain our loyal audience that
willing to pay for quality and trusted contents.

il

1200000

1000000

800000

600000

400000

200000

0

2016 2017

2018 2019 2020

Copy Circulation B Digital Subscribers B Combined

7N

1965

Jakob Oetama and
PK Ojong published
Kompas Daily
Newspaper for the
first time.

1995

Kompas Online launched as
pioneer in Indonesia’s digital
news service, and turned
into Kompas.com year later

KOMPAS

=YY

Web Based

Apps Based

E-paper Archive
Subscription
Commerce

Native Ads
Newsletter B

Kompas.id

Users
M Sessions
B Pageviews

Web Push

2017

2017

Kompas.id launched as
subscription based on
Nnews service, targeting
premium audience

2018 2019 2020

1.313.104

registered users

778.628

apps installed

340.892

e-paper users

Data as in October 2021



Multi-Channel
Platform

An opportunity to expand
beyond contents and services
throughout platform.

Dedicated news channels
suited with preferred interests

of Kompas loyal audience.

Ekonomi
Gaya Hidup
Hiburan
Humaniora
Internasional
Kesehatan

Metropolitan

Kompas.id

0 50000 100000 150000 200000 250000

54%

Male, living in urban
area, seeking curent
issue information

USERS

Nusantara USERS
Olahraga 60
- Subscription Based 4 /O
Pendidikan
News Portal Female, update on
Politik travel, health and
. science information
Sains 1.313.104 (+5%)
/\ registered users
Daily Yy ¥ ©
Newsletter

Social Media

- 700K + 6,3% 2,1% 236 215.670 218M+
ﬁpprolaCh n’;‘l”]Of’\SbOf user delivery open rate click rate transactions* basket size* revenue*
irectly to their inlbbox using
our daily newsletter 5 1°73d_5°981
audience

Sub-Domain
Websites

Open access sub-domain
websites cater different
segments and purposes.

120,000 100,000 80,000 60,000 40,000 20,000 0

Adv
Gerai
Interaktif
Klasika

Muda

Omni-Channel
Marketplace

Convert through our
seamless user-friendly
marketplace

Data as in September 2021



c kompas.id KOMPAS ‘ [ Kompas.id

Kompas.id o0 ,Q
1.313.104 4.910.663 2.267.908

Subscrlptlon based neWS portal DATABASE (+5%) MONTHLY PAGEVIEWS (-1%) MONTHLY USERS (-6%)
extending the platform while
maintain trust and quality.

PAGEVIEWS b USERS S
6000000

— 4000000

UPDATE NEWS L

Instant update on news B s | a4
NEWS and articles written by the 2000000 /_/\/\/_\
(o] ~]],]] same team wrote the
LIVE REPORT newspaper edition.
INTERAKTIF e - ° Nov Dec Jan Feb Mar  Apr May Jun Jul Aug  Sep Oct

il = LIVE REPORT : ,
RISET /, Laes
! \ Breaking news on the ‘ i

DI BALIK BERITA ] ¥ hottest news currently

happening across

- Indonesia. Audience

MULTIMEDIA

s i c = ; k | =
i & ’ Interactive contents, rich e Ve 7
l ) with media and engaging
@ * ' ¥ informations, in visual and I
: : long form format.
; ; . 64

18-24 25-34  35-44 4554 5564

Data as in September 2021




C

Kompaspedia.kompas.id

KOMPAS | Bkompsic

o0

1.675.045

MONTHLY PAGEVIEWS (-15%)

Kompaspedia

Point of reference tackling current
Issue supported by the reputable

[,

N

1.104.085

MONTHLY USERS (-18%)

. PAGEVIEWS b USERS S
Kompas Research and Archive. [0~
“"m"t;r“:x;;::;"m:m = 2000000
|
PAPARAN TOPIK ‘e 08
TOPIK Providing in-depth 1000000
reference on current
PROFIL issue, supported by jounal <0000
INFOGRAFIK and archive.
DATA ° Nov Dec Jan Feb Mar  Apr May Jun Jul Aug  Sep Oct

b - PROFIL

Curated in-depth
reference and contents
e matched on selected
- individuals or entities.

TOPIK PILIHAN

R,

INFOGRAPHICS

Chronology, facts, figures,
and explanation
presented in visual
graphic style.

@@

18-24 25-34 35-44 45-54

NN

Data as in September 2021



G kompas.id KOMPAS ‘ [ Kompas.id

Source of Access Traffic By Day By Hour White Collar
Audience
plelelolole} 700000 -
600000
150000 500000 Peak traffic at pre and post
S working hours, also by
100000 PAGEVIEWS 400000 weekday preference of
300000 access indicating strong
OG0 DESKTOP white-collar audience in
50000 the background.
USERS 100000
0 )
Mon Tue Wed Thu Fri Sat Sun 00 to 05 05 to 08 08toT M to14 14t017 o 171020 20to 24
MEDAN ’ 2
. . . o . ..o'
Extend the audience while 4% L SAMARINDA i
N . . . . :: ..-D‘ 1% . :'. se o © o- ":':..
=TErER maintaining urban-centric AT o S
o/ 1 1 2 .':.- sece’ °° cestiiie JAYAPURA
88% characteristic. JAKARTA ST e T g e
46% Bis T L :
MAKASSAR® ® * - : o
hannel Pref » 4%
Interests Channel Preferences . SURABAYA
Leading Category Percentage of Pageviews i) BANBUNG 13% .. X
5% -.o.-.l...:‘ -'-.
Affinity Category 14 St . _,::."
FOOD & DINING b o Regional news (Nusantara),
DESkToP M the most produced news
10 category daily, and op-eds
In Market Segment . mosiLe M from notable key opinion
EDUCATION leaders attracting visitors.
6

. Other Category “ I “
.. ENTERTAINMENT 2
Y 0 || ._-_

Politik Ekonomi Opini Humaniora Nusantara Metro Internasional Olahraga Gaya Hidup Data as in September 2021




G adv.kompas.id

KOMPAS | Bkompsic

AduK

A container and archive page
for commercial contents from
Kompas' business partners.

|
ARTICLES L
FINANSIAL Written by experienced
content creators of
LEMBAGA Indonesia’s leading
PENDIDIKAN newspaper.
OTOMOTIF
PRESS RELEASE
PROPERTI
GAYA HIDUP Archive of press releases,

divided by category that
could be searched for
further reference.

@@

> , \
Indonesia Harus Siap Melakukan
Transisi Energi

Pentingnya Peningkatan
Kapasitas UMKM dengan

o
7 Pelaporan yang Akuntabel

| O

T N\
33.106 22.108
MONTHLY PAGEVIEWS (+18%) MONTHLY USERS (+18%)
PAGEVIEWS —— USERS ——

35000

30000

25000

20000

15000

10000

5000

Nov Dec Jan Feb Mar Apr May  Jun Jul Agt Sep Oct

Audience

I

18-24 2534  35-44 4554 5564 65+ Data as in September 2021




G klasika.kompas.id

KOMPAS | Bkompsic

KLASIKA

KOMPAS

Extension from its print platform,
Klasika website continue to deliver
useful contents to readers.

|
ARTICLES e
Written by experienced
rebently content creators of
PROPERTI Indonesia’s leading
FINANSIAL newspaper.
TEKNOLOGI
i > REVIEWS
GAYA HIDUP /,
! \ Book and film reviews
WISATA | ] E’ every week, as guideline
REVIEW i E for our readers to get
e inspired.
MULTIMEDIA

’ Supported by multimedia

el formats, from video,

. I interactive tap stories, and
infographics.

Bagaimana Cara Mencukupi

Kebutuhan Nutrisi ketika Berpuasa?

Dikumd. Tk unuk

Popuier saat Ramadhan

.....

= -

68. 'I72 47.166

MONTHLY USERS (-8%)

PAGEVIEWS b USERS S
250000

200000

150000

100000

50000

Nov Dec Jan Feb \YELS Apr May  Jun Jul Agt Sep Oct

Audience

“Il.L i

18-24 25-34 35-44 45-54 55-64 Data as in September 2021




@hariankompas

@hariankompas 67% @hariankompas

Critical over current

events, monitoring _ b c

the realm to triggeid e Harian Kompas .
. actions. % i

70% 30%

65% 35% 65% 35%

877.514 685.747

", 31.012

’ \ /
8127 33% 0.7%

Career-woman in
non-commercial
sectors, interested in

0, \ social justice issue.
1% ]

3766 277.988



@kompasklasika
— I l
54% 46%

38.252

917

2%

@kompasklasika

52%

Laid back, fun, and

eager with trivial -
information to spayé

conversation.

Kompas Klasika

47% 53%

16.089

1106

4,4%

w

@kompasklasika
H I I
55% 45%

18.181

" 2417

Urban mama,
looking to capitalize
any spare time

earned to increase
productivity.

N

3,6%



Reach optimum audience through our equally ‘ _
trusted multi-platform media KOMPAS Kompas.id

DISPLAY

o lvd

NN

1.537.000+

TOTAL POTENTIAL AUDIENCE REACH
IN SINGLE CAMPAIGN*

2 PolitikZHukum

NEWSLETTER DISPLAY l

400.000+ |

Potential Audience

*Not a guaranteed reach

. e el

7X270

PRINT DISPLAY

750.000+

Potential Audience

E-PAPER DISPLAY SOCIAL MEDIA EXT

300.000+ ¥ f 72.000+

Potential Audience Potential Audience

WEBSITE DISPLAY

15.000+

Potential Audience



I(OMPAS Kompas.id
CONTENT

2 Ppolitik&Hukum e Politikt Hulum 3 O 0
‘ e J'i'; o~ E - :" - 4 3 a ' -3 SCE X ici

NN
NEWSLETTER |

100.000+ | 1.223.000+

TOTAL POTENTIAL AUDIENCE REACH
IN SINGLE CAMPAIGN*

Potential Audience

*Not a guaranteed reach

PRINT CONTENT

750.000+

Potential Audience

MAASE

E-PAPER CONTENT
WEBSITE CONTENT

1.000+ oo = 300.000+ Yy f 72.000+

Potential Audience
Potential Audience

Potential Audience




KOMPAS | Bxompssia

KOMPAS?%

Negara Belum Siap K
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